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Officeworks’ every channel strategy drives
20" consecutive period of growth

Officeworks, Austrdlia’s leading supplier of office products and solutions for home, smal-to-medium
businesses and education, todayreported a 9.7 percentincrease in totalrevenue to $1,017 milion for the six
monthsto 31 December 20172

Salesfor the second quarterincreased11.8 per cent, resultingin sales growth of 9.8 per centfor thehalf. The
business also achieved a 9.7 per centincrease in earnings before interest and tax (EBIT) to $68 milion. An
ongoing commitment to disciplined capital and inventory management saw the business deliver a record
returnon caopital(ROC) of 16.7 percent.

Thisresult represents Officeworks’ 20t consecutive half of store transaction growth, along witha double-dgit
increase in both online sales and transactions, highlighting its ongoing focus on every channel.

Strong revenue and earnings growth was delivered amid continued competitive intensity across the haf.
Investment in the store network and online continued, with improvements to storedesign and merchandise
layouts, enhancements to the online offer, and the introduction of new and expanded product and services
across a number of categories, including learning & development and STEM, furniture, technology, ond
expandedPrint, Copy & Createservices.

Officeworks Managing Director Mark Ward said: “We are pleased that our strategy of offering low priceson
the widest range of products and brandsin the categories that are most important to our customersis
continuing toresonate, and iscomplemented by great service across everychannel.

“The investments that we are making in-store and online are helping our team to deliver our customers a
seamless and convenient experience, whether they choose to shop in-store, by phone, online, or Click &
Collect.

“We are also pleased with customers’ feedback on our recently expanded service offerings, including the
enhanced Print, Copy & Create, and our range of prepaid services for small business customers looking to
start, run or grow theirbusiness.

“OurimportantBack to Schooltrading period has provided a strong startto the second half. Looking ahead,
we remain focused on continuing to strengthen and expand our offer and extend our every channelreoch
as we continue to help our customers make bigger things happen.”

Three new stores were dlso opened during the half. At the end of December 2017 there were 165 stores
operating across Australio.

-ENDS -

About Officeworks:

Established in Richmondin 1994, Officeworks is Australia's leading retailer and supplier of office products and solutions for home,
business and education needs. With three easy ways to shop -in store, online or by phone, customers can be sure to find exactly
what they need with our widest range, whenyouneed, andall at low prices. Plus, you'llenjoy friendly expert advice and helpiul
services. Officeworks offers customers more than 40,000 products on its website, operates a national customer service centre
and has a growing team of expertbusiness specialists to cater for micro, small and medium business customers. As part of the
Wesfarmers' group, Officeworks has an extensive national footprint operating 165 retail stores and employs more than 7000
team members. Join Officeworks’ online communities on Facebook, Linkedin, Instagram and YouTube as well as at its hub
WorkWise.

1 Note: Revenueincludes'other income', resulting in different growth rates for sales and revenue.


https://www.officeworks.com.au/
https://www.facebook.com/officeworks
https://www.linkedin.com/company-beta/22799/
https://www.instagram.com/officeworks/
https://www.youtube.com/user/officeworks
https://www.officeworks.com.au/workwise
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